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Stock Analysis

Name:

Company Name:  Netflix Inc.

Ticker Symbol: NFLX
A brief summary of the industry the company is in.

Netflix Inc. is an online over-the-top media services provider with corporate headquarters in Los Gatos, California. It is the world's leading subscription service for watching movies and TV episodes on devices such as phones, tablets, and computers. The mobile app delivers the best experience to customers anywhere, anytime. Initially, the company provided various software products and services such as DVD movies Universe, 2015). It registered disappointing results at the beginning but continued to identify and exploit new innovative opportunities. In 2006, Netflix designed a website that hosted millions of subscribers resulting in huge profits. The two major product lines for Netflix include DVD delivery and online streaming service.

A brief explanation of the company history including the growth history for the last few years

Netflix was established by Marc Randolph and Reed Hastings in Delaware in August 1997.  Its digital-distribution service subscription started in 1999 but, its initial public offering was made on May 22, 2002, on NASDAQ under the ticker NFLX. The company proliferated after its instant streaming launch by the end of 2009 it had 12.3 million subscribers and offered more than 100,000 titles on DVD (Universe, 2015). To expand its market, it started offering its services in Canada and later to the United Kingdom, Latin America, Ireland, and the Nordic nations of Sweden, Finland, and Denmark among others. By 2011 the company concentrated on three operating segments which included domestic DVD, international streaming, and domestic streaming (Universe, 2015). International and domestic streaming derive profits from monthly subscription services that consist of streaming content solely. Domestic DVD derives its profits from monthly subscribers who receive DVD-by mail. Netflix's revenues continue to grow every year due to the increase in the number of subscribers (Burrows, 2016). At the end of 2012, it reported total revenue of 3.6 billion which was a 12.6 increase in the 2011 revenues. In 2013, the company reported having over 40 million subscribers. Netflix divisions include product division, Finance division, content division, Talent division, streaming, and partnership division, Counsel Division, marketing and communication divisions.

Netflix 4ps of marketing include the product, price, place, and promotion. Netflix movies and documentaries satisfy its customers' needs because they have a movie for everyone preferences. It uses different pricing strategies, for example, the value-based pricing to attract consumers to subscribe and enjoy features and added value services that come with every package. Netflix provides its services to domestic and international market. Therefore it ensures that their products are accessible on multiple platforms that are easy to use. The last one is promotion which is conducted through advertising. Netflix uses popular websites that people visit to advertise their products. 

Company Data: You can find this information from many financial webs 

 P/E Ratio: 2.19

 52 Week High: 423.21

 52 Week Low: 164.23

 Current Stock Price: $192.66

 Market Cap: Average of 52.45Billion

 1y Target Est: 385

Who are the major competitors? 

Netflix subscribers get the latest movies and series episodes faster, and its device features are compatible with multiple devices such as Nintendo, Wii, smart TV, Android, Blue-ray player and PC, x box 360. Netflix is an advert free platform and works well even in slower internet compared to other video providers such as HBO and Amazon. HBO is a brand of Time Warner Inc. which costs $15 per month. They were taken over by Netflix for they offer 600 hours of content while Netflix offers 1000 hours of content. Additionally, HBO has a total of about 3.5 viewers, and Netflix has about 110 million viewers. On another hand, Amazon is also affordable, and it charges $12 per month. It has also won an award for showing the big sick and transparent. However, it has very fewer viewers – about 5 million people which is no comparison to Netflix.

Current Situation of the company 

Every year, Netflix shares have been increasing. 2015 was a special year for it increased up over 130% contributed to the growth of the company through subscribers. Moreover, it is the leading best performing in S&P 500 where the market cap is almost reaching $50 billion.

Company Growth Potential 

Netflix has a potential even to grow for it has a strong marketing strategy. From the above study, media is one of its strongest points especially in making it grow. The company has widely depended on the internet and almost all marketing strategies that use internet such as search engine marketing, mobile marketing strategy, and organic marketing. All these marketing ideas involve the use of the internet in promoting the company's product. Netflix is very innovative in the future especially according to how people use the internet. People depend on the internet in today's generation, and it has turned to be a basic need. This means good returns to the company. However, most of the Netflix products are much targeted the young people, therefore, marking all these marketing ideas viable and effective. Netflix success owes highly to how active the marketing department is especially the social media department

What do you think of the company's P/E ratio and the current stock price?

It is has a Current Stock Price of $192.66 and a P/E Ratio: 2.19 which they both hold the possibility of increasing as time goes. The company is currently doing well and therefore, earning per share is predicted to increase with the stock price.

Any Additional Research Items You Did:

The type of marketing used in Netflix is organic marketing and mobile marketing. The marketing occurs naturally where people are excited about a certain movie and becomes an advocate for they are happy and excited. The company, the company, also uses a search engine as a form of marketing tactics. This method is very effective especially since it involves online marketing. Normally, Netflix is much favored by the young generation and in today's set up, they all love the internet and nobody can live without it. Therefore, this tactic is very useful for them. 

Recommendation 

The company should sell for it's likely to make more sales and profits. Also, they should interact with their customers on social media such as Netflix website, e-mail, Facebook, Twitter and Instagram where they learn more about their preferences. Additionally, through organic marketing, Netflix should handle their customers with constant concern. For instance, the client may ask, ‘my delivery was meant to arrive yesterday, but up to now, I have had nothing. Where is it? In this type of question, it is easy to tell that whatever excuses you will give the client. In the text, I sense disappointment and anger. Therefore, one needs to reply soon, and then find the root of the cause and explained it to the customer. Mostly, the customers always expect to get a response within 60 minutes. 

Conclusion

Netflix is the leading media service provider. It holds the top position compared to other competitive companies such as Amazon and HBO. They offer their products and services at an affordable price compared to their competitors, therefore, make the largest number of viewers. They hold an opportunity for more growth if they continue offering better services compared to any other service provider. As per the current status, they should sell for they are at a favorable position in the market (leading position).
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